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Need to educate, manage expectations

GridSmartCity"



Becoming the Customers Trusted Advocate 5]’ lj

Vi a G r i d S m a rtC ity Burlington Hydro Electric Inc.

BRANDING PR GRIDSMARTCITY.COM

ieso @ GridS’mart‘City

ring Business Worldwide

% Burlington’ L;;‘)Ontario %ﬁelster “mm © umongas Epﬂ;w:[om aw @




